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CoEduca seeks to equip the family with the tools, resources, and networks necessary to become advocates for their
children’s educational journey. Research overwhelmingly indicates that increased family involvement leads to higher
student outcomes, lower absenteeism, and lower dropout rates. By empowering his/her family, CoEduca seeks to
ensure that each Brazilian child has a chance to reach his/her growth potential.
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Social Impact Competitors Risks

%  Lower dropout rate ¢  SOS Educagéo (BR): A portal with tips for %  Cost of scalability to program

&  Lower absenteeism parents and guardians on how to deal with % Offline accessibility

< Higher levels of student achievement their child’s studies at home % Weak Internet infrastructure

% Higher student self-esteem < Mira Educacao (BR): Provides tools to % Lack of private school sign ups

% Increased family involvement in schools empower managers and teachers to

% Increased focus on family engagement in document child’s attendance in school and

school plans communicate with parents

Mission

To equip the family with tools and networks to maximize their child’s
learning outcomes.




